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LAWYERS:

ESTATE PLANNING

No One-Size-Fits-All Process

A funeral home’s mission is to support you and your 
family in carrying out the various tasks associated with 
the loss of a loved one. Its services often extend beyond 
celebrating the life of the deceased. Here’s an overview of 
the many services a funeral home can provide for you.

• Preliminary funeral arrangements. This service 
involves establishing a contract before you die 
that includes your wishes for your own funeral ce-
remony as well as other considerations related to 
your passing. It also allows you to settle your fune-

-
ved ones.

• Preparation of the body. 
trained to prepare the body for viewing. This task is 
undertaken with the utmost respect and care.

• Burial. -
ducts, such as urns and coffins. They may also 
provide burial plots, mausoleums and columbaria 
as part of their services. An increasing number of 

Ask about the possibilities.

• Cremation or aquamation. Traditional cremation 
or alkaline hydrolysis — sometimes called aqua-
mation — allows you to put your loved one’s remains 
to meaningful use, such as making a keepsake from 
the ashes.

• Commemorative objects. A funeral home can 
help you preserve the memory of your loved one 
with customized jewelry, souvenirs, keepsake boxes 
and bookmarks.

• Advice and support. Most funeral homes can 
help you manage the many tasks and considerations 
associated with losing a loved one. For example, they 

engraving and even handle the complicated task of re-
patriating the deceased from abroad.

Do you need support after the death of a loved one or 
want to prepare for your own eventual passing? Contact 
a funeral home in your community.

Sensitve information about end-of-life services, planning, and related topics.
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Ask about “native ads” – Native ads look like 

newspaper stories, but you have control over 

what is written or highlighted.
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