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U.S. manufacturing experienced a 
substantial decline in employment from 
2000 to 2010 due largely to the 2008 
Great Recession but rebounded – until 
the Covid-19 pandemic hit in 2020. De-

-
ing up again in 2021.

But the renewed upswing doesn’t 
mean a return to traditional manual 

with skills to operate in a highly auto-
mated environment.

This shift may be opening doors to 

trends in the manufacturing industry the 
Census Bureau is highlighting as the na-
tion celebrates Manufacturing Day. 

• They made up about 47% of the 
American workforce but only 30% 
worked in manufacturing.

• One out of four management posi-
tions were held by women.

• They earned on average 16% more 
than the national median annual in-
come for women who are employed.

• Although men still hold the majority 

Census Bureau’s Job-to-Job (J2J) Flows 
Explorer shows that from 2010 until the 

women in manufacturing jobs rose in 
every working-age category up until 

started.

going back up to pre-Covid levels. Cer-
tain age groups show an even higher 
spike than before the pandemic. For 

into manufacturing jobs were women 
ages 55 to 64 before the pandemic but 
increased to 9.1% in 2021.

As manufacturers strive to foster cre-

diversity boosts employee morale and 

been some growth of women not only 

-

manufacturing employers increasingly 
require.

Manufacturing jobs are not the haz-
ardous and dangerous jobs they used 

Manufacturing used to be one of the 
industries that paid well without a col-
lege degree and offered many Amer-
icans a middle class lifestyle. Most en-
try-level manufacturing positions paid 

-
-

ing to a 2017 Georgetown University re-
port.

When automated production func-
-

ed those with a high school diploma or 
less education. As production and as-
sembly jobs lost ground to jobs off the 

-
ary education became best positioned 
to succeed in new world of manufac-
turing. 

Among the ways the industry has 
been attracting more women and re-
ducing the gender gap: by encourag-
ing girls at a young age to study STEM 
subjects and changing the perception 
of women in manufacturing. For ex-

credits to girls in middle school and high 
school in manufacturing programs. 

-

Great Recession and the pandemic.
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Share information about the industry
The manufacturing industry is essential to the American economy and should 

be celebrated. Share information about the work carried out by manufacturing 
with your family and friends.

The manufacturing industry is an excellent and supportive place for steady em-
ployment. Look up the different opportunities in the industry and see what lines 
up with your interests.

Take courses and counseling offered by the Manufacturing Institute if you’re 
-

op a career.

Example
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MANUFACTURING WEEK

We value the contributions of the manufacturing 
industry. It’s important to recognize the value of the 
industry to the economy.

The manufacturing industry can be an import-
ant employer for many Americans. The week raises 
awareness and improves the visibility of jobs in this 
industry.

This week is a great opportunity to support workers 
in the manufacturing industry. Let’s celebrate them 
and help them with resources to develop their ca-
reer.

Minnesota has over 8,300 manufacturers making a 
wide range of products. Manufacturing is growing in 
Minnesota – with employment in this sector rising over 
11 percent since 2010.

Manufacturing represents the single largest private 
sector component of Minnesota’s GDP totaling $53 
billion or 13.6% of Minnesota’s total GDP in 2021.

• 320,000 Minnesotans work in manufacturing, 

accounting for 11 percent 
of private sector jobs in the 
state.

• Wages in manufac-
turing make up 15% of all 
wages paid in Minnesota.

42% of Minnesota’s For-
tune 500 companies are in 
manufacturing.

Headquartered in Min-
nesota are 17 Fortune 
500 companies as well as 
Cargill, the nation’s largest 
privately held company. 
Fortune 500’s with major 
manufacturing operations 
include CHS, 3M, General 
Mills, Ecolab, Land O’Lakes, 
Hormel Foods, Mosaic and 
St. Jude Medical.

Minnesota is also a great place for small manu-
facturers, with venture capital, incentives and other 

nationwide with nearly $1 billion in venture capital 
investments from 2013–2015.

Minnesota exported $120 billion in manufactured 
goods in 2015. These companies sent 1,057 different 
types of products to more than 200 countries world-
wide.

For more information about products made in Min-
nesota, visit the Minnesota Department of Employ-
ment and Economic Development (DEED)’s Made in 
Minnesota database

Minnesota manufacturing accounts directly or 
indirectly for 1,023,785 jobs. Each manufacturing job 
supports 1.9 jobs in other sectors of the economy. In 
total, 33% of all Minnesota jobs are in, or supported, 

by manufacturing.
There are over 10,100 open manufacturing jobs in 

Minnesota today.
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